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Skole: Røyken VGS, 89-93

Merkantilt Institutt, Grafisk Design, Oslo, 95 

Academy of Art College, 

San Francisco 97-2001

Bachelore in Fine Art Transportation Design

Jobberfaring: Volkswagen AG, Wolfsburg, 99 Internship

Th!nk Ford Motor company, Aurskog, 2000 Internship

Senior Designer, Hareide Designmill.2001-2007

> Prosjektleder / Designer Jensen Møbler AS. 2007 -

> Grüder av ñSoonDesignò 2008 -

Utvalgte prosjekter

Vest bussene; Horisont, Center & Contrast

Rolls Royce Marine, broløsninger

Br. Aa båter i karbonfiber, V-hull og katamaraner

Lilaas, Manøverhendler

Wireless-Safety AS og produktet òCoastKeyò

Utmerkelser: Vunnet Merket for God Design 4 ganger, samt nominert til 

Hedersprisen for Jensen Eden i 2009

CV





2010 LysKonsept





Prosessen





Brand values

Søvn komfort
Innovasjon

Design

Helse & Søvnkvalitet

Troverdighet og kvalitet



Fase I Konseptuell Design

Fase II Operative fase

Fase III Kommunikasjon

Intro



Test/choice:

Evaluating alternative concepts related to the Jensen value-chain. 

Chosen direction for phase 2. 

Conceptual design:

Designwork and refining of product-concepts, with detail and form quality that will be 

base for testing and choice of conceptual direction for R&D department in phase 2. (2-3 

alternative design studios).
Reading the marked:

Create a design specification that will give the design studio enough ballast to go on an make innovation 

that goes hand in hand with In-house thoughts and the marked know how.  With this needs a screening of 

alternative design environments to find out whatôs best suited for Jensen.


